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With the development of the Chinese economic, the acts of corporate donation 
become more popular. But we know that our corporate donation is later than western 
countries, so there are many lacks in charitable ideas and so on. In reality many 
company don’t make donations freely; some do it under the pressure of public 
opinions, otters do it occasionally, in a word they consider it burdens. 
There are some reasons for this. Firstly the development of company is late in 
our country, so the capital of many companies is poor; secondly our corporate law is 
short of the relevant provisions, many companies can’t donate in accordance with the 
law. In fact corporate law doesn’t make corresponding provisions of charitable 
donations in 1993.Corporate Law Article V stipulates corporate social responsibility. 
But the most important thing is that many companies don’t adopt donating strategies. 
The donating strategy is good combination of donations and development. This 
philosophy provides the power for corporate charitable donations. In my artic this is 
one of topic. 
The other topic is the inside and outside incentive mechanism of law. We know 
that our corporate law has one provision about social responsibility, but the provision 
of law is too few and too summary.  In my artic I want to explain the provision in 
detail. 
My artic is divided into three chapters. I collate and analyze our corporate law by 
them. At the same time the focus of the artic is the inside and outside law incentive 
mechanism of corporate donation.  
In chapter one I talk about the lack in incentive mechanism of corporate 
charitable donations in China,as well as the analysis . One of the main descriptions is 
the concept and categories of corporate charitable donations. 
In chapter two I talk about the practice and theoretical development of American 















American and Japanese corporate donations. I focus my analysis of American 
incentive mechanism,which is the base of next chapter. 
In chapter three the article constructs the incentive mechanism of corporate charitable 
donations. In this part i construct the incentive mechanism from the inside to the 
outside . 
   My innovation in the arctic is the theoretical analysis about corporate donation. 
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